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SEMINAR PROGRAM / PROGRAMA 

 
17:00 h Opening remarks 

Alfonso Camba Crespo, head of the Competition Advocacy 

Department at the CNMC  

Juan José Ganuza, professor of Economics and Business at 

Universitat Pompeu Fabra, and Director of Markets, Regulation and 

Competition at Funcas 

 
17:15 h Roundtable 

• Competition advocacy and digital markets - Renata 

Sánchez de Lollano Caballero, advisor at the Studies and 

Reports Unit at the CNMC. 

 

• Implementing the DMA: What It Means for Platforms, 

Businesses, and Consumers - Andrea Mantovani, full 

professor at the Department of Information, Operations and 

Management Sciences, Industrial Organization, Logistics & 

Technology Division at Toulouse Business School. 

 

• Algorithms and their competitive effects - Emilio Calvano, 
full professor at the Economics and Finance Department at Luiss 
Guido Carli University. 

 
Moderator: Juan José Ganuza 

 
18:30 h Coffee and snacks 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

REGISTRATION 
Use the following registration form 
Puede inscribirse rellenando el siguiente formulario. 

 
If you have any questions regarding the seminar, please contact dp.estudios@cnmc.es. 

https://www.cnmc.es/webform/cnmc-funcas-seminar-competition-policy-age-digital-markets-and-ai
https://www.cnmc.es/webform/cnmc-funcas-seminar-competition-policy-age-digital-markets-and-ai
mailto:dp.estudios@cnmc.es.

